Brian Page is the MLB and Key Accounts Manager at Rapsodo, where he works closely with
Major League Baseball organizations and strategic partners to support the adoption and
success of advanced ball-tracking and player development technologies. He joined
Rapsodo in 2016 as the company’s second U.S. employee and has helped build
relationships across professional baseball.

Originally from Indianapolis, Brian attended Anderson University where he played baseball.
He earned both his undergraduate degree in Marketing and an MBA with a concentration in

Sports Business from Anderson. His background as a player, combined with his experience
in sports technology and relationship management, allows him to work closely with teams

to integrate data and technology into player development and performance strategies.



